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1 In the beginning ..



7



8



9



1 0



11

2 Your product and market



1 2



1 3



1 4



1 5



1 6

3 Pricing your product
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4 Getting the message out
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1 . Product or service

2. Market Who am I aiming

to sell to?

3. Possible marketing media 4. Use? 5. Why/why not?

6. Links in the chain List the media in the order you plan to use them to move potential

customers from people who are unaware of your product/service through to a sale.

media action incentive

Other notes
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5 Managing the money
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6 Being organised
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